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PRODUCT URL

Decision Flow

How to handle product URL changes

What is happening to the product?

l ' l , '

Temporarily Expected F'.em'hanlently F'.erman.ently Variant
out of stock back soon s L dsarine unavailable
(has replacement) (no replacement)

| l | ! '

301 redirect

Check SEO value

: : K rent
Keep URL live Keep URL live to the most (traffic, links, :jui: =4
and indexable and indexable e o P :
e
replacement
o Show out of stock e Addback-in-stock e Choose the closest ¢ i e Mark only the
Message Messaging matching product = I unslwai lable
# Provide expected # Allow users to e Update internal i vaiue Low value '.'atlan.tl -al;jl
availability sign up for links il
(if known) notifications 2 Rars frosT . E_'ﬂ not remove
. the entire
® Sugpest & Show relevant sitemap pr-::u:*!uclt LURL
alternatives alternatives H?ep - 1:'5'Ef”1 404 or 410
(similar products) discontinued and remove
; = paks from sitemap
with alternatives
Key Takeaways

e Do not automatically delete product URLs when inventory is zero.
¢ Separate inventory management from URL management.

e Redirect only when there is a genuine replacement.

» Consider SEQ value before permanent deletion.

e Always update internal links, sitemap and structured data.

General Best Practices
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Minor changes
(e.g. new model,
updated specs)
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Keep same URL
where possible

e Update content,
images and
specifications

e Avoid creating

a new URL for
minor changes

Inventory can change frequently. Indexable URLs should not.
Keep user experience in mind. Always provide clear messaging and relevant alternatives.
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COLLECTION URL

Decision Flow

How to handle collection page changes

What is happening to the collection?

' l

l | ; , '

. Products Permanently Permanently ) .
Emf':;ig:z will return removed removed E::E:: D":::’I:;:t‘f"te :[Jj:tw
P soon (has equivalent)  (no equivalent) SLLLSLL S
T ! l l ' !
: 301 redirect 404 or 410 Keep existing 301 redirect Create an
Keep URL live to the closest and remove URL where the duplicate indexable URL
and indexable relevant from sitemap possible to the primary u_nl:.r ?:hen
collection and navigation URL justified
» Show helpful s Choosethe most e Donot redirect e If URL must e Choose the * Ensure distinct
messaging (e.2. relevant category to homepage or change, 301 old comect primary search intent
c:.::-mmu S00nN) o Updste internal a broad category — new URL ® ih:ﬁug pr.ﬂd,l.j-m
¢ Display related links s Ensureitis e Updateinternal ® Manage set an G:1Eu-|r'|_g
products or o TRt i frot removed from links, sitemap canonicals if both hus.l_ne»-ss. ‘ral_“E
categories B sitemap and and canonicals must exist for » Avoid creating
¢ Do not remove P internal links UX/merchandising indexable
from sitemap collections for
) every filter, tag
or merchandising
combination
Key Takeaways

Update XML siternaps, internal links, breadcrumbs, canonicals and structured data after any change.
Regularly review deleted and redirected URLs in Google Search Console.

Keep collection URLs live if inventory is likely to return.

Redirect to a relevant alternative when a collection is permanently removed.

Avoid creating indexable collections for every filter, tag or merchandising combination.
Manage duplicate collections with redirects or canonicalisation.

Keep sitemaps, navigation and internal links up to date.
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A well managed URL strategy maintains visibility,
protects organic growth and delivers a consistent
experience for both users and search engines.”
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